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Mgl \‘ itggfor years to come, confident in your carpet'’s
easy maintenance and long-lasting beauty.

Anemone is an elegant and sophisticated carpet for your home.
Its fine and dense velvet structure offers a premium feel and its
silken sheen plays with light to give a delicate touch to its palette
of modern neutral hues.

Making the sophistication and elegance of Eternity accessible in
almost any home, Lily is the collection’s most versatile quality.
With a refined palette of confident hues, Lily makes an excellent
choice for homes seeking the ultimate blend of luxury and
affordability.

Anemone
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Dear Members

hat has been extremely evident with plenty of ‘spring

cleaning’ that we are currently seeing of ranges/unitary

and POS, not just from our Suppliers but with our
members too. People are moving premises, upgrading their
stores and generally looking onwards and upwards. With so
much that we can’t change in the world at the moment, it makes
us even more grateful to live in safe and comfortable home.
Home improvements, people moving house and new trends
in colour are all fuelling sales and the market continues to be
buoyant. It’s really good to see more colour coming into the
arena too for spring and summer this year with greens, blues,
golds and terracotta coming into trend. Not only is this great
in people’s homes, it’s fantastic in retail stores as it adds so much
more interest and draws the consumer’s eye.

The first quarter of 2022 has seen continued strong sales and
optimism in the market. It will be interesting to see if this
continues through the summer months with people now able to
spend their money on taking holidays again. One thing that is
for certain is that nothing is certain - we can’t predict the market!

Here at SMG, we are busy gearing up for the Buying Groups’
National Flooring Show in May. After a 2-year hiatus it’s going
to be fantastic to be there at the show on 17th & 18th May,
chatting with our members and showing them all the great new
initiatives we will be introducing. No spoilers here though! You
will have to register and come along to see us in our usual spot
in Room 1 (at the top of the stairs).

You really don’t want to miss this — all the top Suppliers to

the Group will be under one roof in Solihull so it’s a fabulous
opportunity to discuss new products, unitary and even new
accounts. Also, there are many ‘Show only’ offers available that
you won’t want to miss out on. What more could you want from
a Show?!

Get yourself registered by visiting www.bgnfs.co.uk/register.

As always, this issue of SMG News is packed with all your
favourite features as well as lots of news and topical comment.
We have a fabulous participant for our ‘Question Time’ feature
— we are thrilled that Michael Turner, Sales Director at Westex
Flooring has kindly taken the time to answer our questions.

SMG The National Furnishing Group
9 The Markham Centre, Station Road, Theale, Reading, Berkshire RG7 4PE
Telephone 0118 932 3832 Fax 0118 930 4515 Email info@smg-group.co.uk Web www.smg-group.co.uk
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Read all about what Michael has to say on page 30 & 31.
Starring in our ‘At the Sharp End’ feature we have Philippa
Poitras, sales representative for Ulster Carpets. Philippa has
some very interesting answers to our questions so don’t miss that
on page 15

This issue our Member Focus feature is back, and we are
showcasing a fantastic retailer who is relatively new to the
Group. Ashley Cooke’s Carpets & Furniture is a wonderful store
in Malton, North Yorkshire. The store has recently expanded
and is well laid out, light and bright and the business is going
from strength to strength. You can read all about them on page

58 & 59.

We also have a fantastic bonus feature in this issue from industry
legend and Chairman of SMG, Mr Chris Moffat. Chris speaks
very candidly about his more than 45 years in the trade, all the
changes he has seen and all the characters that have shaped the
industry over those years. It’s a fantastic insight into the whole
business, the market trends over the years and Chris’ advice to
both Suppliers and Retailers! Read all about it on page 34.

All that remains for me to say is that this spring SMG News is,
as always, jam packed with the latest industry news, insights and
information to keep you up to date and make for what we hope
is a very interesting read.

If you have any suggestions for features you might like to see in

this publication, we always welcome reader feedback and ideas.

On behalf of SMG, I'd like to thank our Members and
Suppliers for their continued support and to wish you a
very successful summer 2022.

Kind regards

e

—

Head of Group Operations

Published by SMG The National Furnishing Group. Printed by Hartgraph Limited,

Unit 2 Amersham Commercial Park, Raans Road, Amersham HP6 6JY



Polyester is the most widely used textile fibre in the world.
Polyester is alluring & smooth to the touch.

Gaia® carpet with its excellent colour fastness,
rich lustre and 100% virgin pile material will
certainly enrich your home.

And no maintenance issues whatsoever:
Gaia® carpet is bleach cleanable.

Lectern
Dorado & Indus

o> S " Lectern
i . a Tigris & Ganges

BR| |_|_|ANT CARPET \/\/| TH A N AT U RAL TOU C H Indus, Dorado, Tigris, Ganges... names of famous and

less well-known rivers. But all are threatened by plastic and
other pollution. Start contributing to solve this problem

Brilliant colours e Silky touch e Easy maintenance ¢ Excellent colour fastness ECO FusionBac now by buying products containing recycled plastics.

MADE FROM
100% RECYCLED
PET plastic bottles

ECO FusionBac is a unique premium carpet backing.
It is made from 100% recycled pet plastic bottles.
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UPDATE

UPDATE

NEW 100% WOOL DESIGNS
FROM ULSTER

Ulster Carpets have added to their
environmental credentials with news
that they have received recognition
for their green leadership coming
ahead of the launch of two new
100% wool carpet designs.

The company have unveiled two
new designs in their beautiful Open
Spaces Laneve™ range.

Raglan and Napier are available in
eight new colourways based around
the sun, sea and surf of the two
beautiful seaside locations on New
Zealand’s North Island that they take
their name from.

The Open Spaces Laneve™ tufted
loop range already includes Auckland,
Queenstown and Wellington Stripe.
The addition of the new Raglan and
Napier designs will provide customers

with an even greater degree of choice.

With four natural tones and four
modern greys, Raglan and Napier
are made from 100% Laneve™ New
Zealand wool that is suitable for
heavy residential applications.
Ulster Carpets have developed the
Open Spaces Laneve™ range in
partnership with Wools of New
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Zealand. This wool is fully traceable
and is supplied by farmers who must
meet a comprehensive range of
environmental, social responsibility
and animal welfare standards.

This approach meets the growing
demand from the public for
environmentally conscious products
and it will be enhanced further
with news that Ulster Carpets

have achieved Silver in the 2021
Northern Ireland Environmental
Benchmarking survey.

The Survey recognises and rewards
organisations that go above and
beyond their legal requirements to
improve their environmental impacts
and better manage their resources.
Ulster Carpets have a strategic plan
to reduce their impact on the planet
and the Silver Award follows on from
the recent switch to green energy
generated by local, renewable sources
to power their manufacturing and
warehouse facilities in Portadown.
Part of that strategic plan also
involves reducing the amount of
carpet ending up in landfill, which is
being achieved through Ulster’s Axfelt
Triple Layer Underlay.

Manufactured at Ulster’s facilities in
Devon, Axfelt is made from 100%
recycled materials, including recycled
wool, cloth, carpet and tyres.

With more and more customers keen
to learn more about underlay, Ulster
have now added a new section to
their website that is dedicated to
Axfelt.

Raglan and Napier are available in
colour-matching 5m, 4m, 3m, 2m and
1m Multi Widths. This unique service
allows customers to buy the amount
of carpet that they need; reducing
overall costs alongside the amount of
waste produced.

For more information contact your
local representative or contact the
Ulster sales office on

028 3833 3177
www.ulstercarpets.com

ulster

UPDATE

CORMAR CARPET COMPANY ADDS
NEW RANGE TO ITS POPULAR EASY
CLEAN TWIST CARPET COLLECTION

Following the successful launches
of the 80/20 wool twist, Woodland

Heather Twist and the contemporary

stippled Primo Tweeds, award

winning Cormar Carpet Company is

starting 2022 by launching a new
addition to its extremely popular
easy clean family, Linwood.

Made with 100% Excellon —a
polypropylene fibre renowned for its
stain resistance and hardwearing

properties — Linwood also comes with

a 10 year stain and wear warranty,
providing today’s hectic households
with added peace of mind.

This soft yet durable range is
manufactured on tenth gauge
machinery to ensure a dense,
luxurious finish and is available in
four and five metre widths. Featured
in an extensive palette of 16 modern
shades, the collection is a mix of
plains and heathers in a luxury
twist pile.

As well as bringing a new bank of
on-trend shades to Cormar’s easy
clean family, Linwood will be
displayed on Cormar’s new-look
point of sale material, featuring an
eye-catching design and
communicating the ranges key
benefits to the consumer.

“We’ve had great success with our ‘family’ of easy-clean
carpets over the past few years, as homeowners increasingly
look for durable, great value, low maintenance carpets.

With that in mind, we created Linwood to sit between our
Primo Plus and Primo Ultra ranges, offering homeowners
more choice when looking for something that ticks all the
boxes of a luxury, family friendly carpet at an attractive,

affordable price.”

David Cormack, Cormar Carpets

Cormar Carpets is proud to

produce its extensive range of
carpet at its two Lancashire mills.
Cormar delivers across the UK and
Ireland from its distribution sites in
Hemel Hempstead and Bury, using
its fleet of over 70 vehicles to ensure
a fast, reliable service.

With an industry-leading trade portal
and dedicated, experienced sales

and customer service team, Cormar
offer retailers 24/7 access to ordering,
delivery tracking, and online account
management, as well as servicing its
customer base through a team of over
30 sales representatives.

For further information on the
Linwood range or any other
Cormar Carpet ranges,

visit www.cormarcarpets.co.uk

CORMAR

CARPET C©
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At the end of last year, Furlong
Flooring embarked on a campaign
to let its customers know that it
was bringing its heritage brands -
Regency Carpets, Natural Solutions
and Design Elements — under the
Furlong Flooring umbrella.

Backed by retailers taking on the
company’s award-winning new
display stands, this campaign has
been a success, with increasing

FURLONG FLOORING TAKES ITS
‘ONE HOME’ MESSAGE INTO 2022

It looks like 2022 is the year of
expanding ranges from the business.
Furlong Flooring has already launched
a new range of vinyl products, and
there are several new carpet ranges
due for launch in the coming months —
giving retailers quality carpet options
across all price points.

The company is also focusing on
smooth flooring this year, with more
to come on hard wood and laminate
stocks and support for retailers and
contractors when it comes to product
display and fitting support. Customers
will also benefit from Furlong’s many
product innovations — including
carpets made with carefree bleach-
cleanable fibres, and their award-
winning Combi-bac® backing — and
from its commitment to delivering the
best customer service.

In fact, putting customer service first
has been at the forefront of Furlong’s
planning during the past couple of
years. In a recent letter to customers,
the company said:

10 SMG SPRING 2022

FURLONG FLOORING TAKES ITS
‘ONE HOME' MESSAGE INTO 2022

numbers of retailers and contractors
using the new Furlong Flooring
branding. With its own carpet
manufacturing facility in Belfast,
designing and delivering quality
carpets across all price points, the
Regency Carpets’ brand in particular
has been one of the reasons for
Furlong Flooring’s success in the
market.

HOME
STYLING

CONTEMBORARY SHADES
FOR MOGERN LIVING

SHOW /
STOPPING
| B

k€| ike all businesses, we are now
seeing the impact of the strains that
Covid, along with other issues, have
had on our supply chain. Like all
businesses that operate a delivery
fleet, we are seeing a shortage of
drivers, and like all businesses, we
are adjusting to managing delays
on product arriving into our
warehouses. And we know that
things like consistent and reliable
deliveries

Furlong Flooring have been able

to support retailers to offer a wide
range of carpets from everyday value
ranges to luxury deep-pile collections.
Added to that is Furlong Flooring’s
hard wood and laminate collections,
plus its ever-growing vinyl and

LVT ranges. And all of these

flooring options are supported

by Furlong Flooring's central
operations — warehousing, deliveries,

administrative support and sales reps.

k& \We're aware of how important
our heritage brands have been

to retailers,” says Mike Symondes,
MD at Furlong Flooring’s Dartford
facility. “Having our own design and
manufacturing facility here in the UK
is one of the reasons that we've got
a great reputation for quality and
delivery. Bringing Regency Carpets
under the Furlong Flooring brand is
just the next step in consolidating
our market offering. 77

[ | GAME
CHANGING t‘

YOUR HOME

A

TREND
SETTING

BETHCTIVE
Bl CONIEMPORARY STYLNG
' BVERY ROCM,.

are one of the most important parts
of that service. Customers really
appreciate the fact that they know
we'll deliver when we say we can.??

Visit www.furlongflooring.com

=]
furlong flooring r

take a fresh look at Cava

Cavalier
Carpets

The family carpet maker

visit
us on stand

P430

L]
Cavalier

Carpets

The Family Carpet Maker...

Cavalier Carpets launches new branding
focused on family ownership.

As a second generation British family owned
business, our commitment to quality, product
knowledge and building lasting relationships
remains key. Families are all about relationships,
and today, our lineage extends far beyond just
our owners. Our family values are at the core of
our business, and we count our employees and
our business partners as valuable members of
the Cavalier family. We offer a diverse range of
quality carpets, featuring environmentally
friendly wool based options.

Our sales representatives will be visiting our
retail partners in the coming months to update
point of sale with our new branding and new
colour additions.

‘.:ﬁ"‘

Cavalier \7

Carpets

The family carpet maker &

tel: 01254 268000 www.cavaliercarpets.co.uk
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Crosswords

Clue: A compliment is just the
opposite when you take me out of

the muddle (9 letters)

If you’ve worked out the answer,
how would you define it?

(and if you need help finding the answer,
it’s printed at the bottom of this column.)

In law, all our work should be carried out
with reasonable skill and care, and what we
sell should be of satisfactory quality and fit
for purpose. These are legal requirements
(known as ‘implied terms’ by lawyers),

but there can often be disagreement

about what is acceptable.

Almost all flooring products and materials
have detailed specifications and instructions
which either come with the product or can
be downloaded from the manufacturers’
websites.

There are also British Standards covering

almost all types of flooring products

and installation.

SPRING 2022

These Standards are set by groups which
include experienced flooring professionals
and they set out what is good practice to
help installers and those assessing the
quality of any job.

The British Standards are helpful in defining

how a finished job is to be assessed:

If there is a difference between the
instructions and the Standard, it is the
manufacturer’s instructions which must

be adhered to.

That neatly covers off appearance issues, but
how much of what we do is actually never
seen by our customers yet could still have

an impact on the flooring over time? Poorly
laid, or the incorrect underlay for example?
‘Hidden’ defects are still defects, even if they
only come to light at a much later date.

I'd therefore suggest we broaden our
definition to include: ‘Any defect which
adversely affects, or could affect, the
satisfactory appearance, fitness for purpose,
or performance of the flooring now or
during its reasonable life expectancy.

This excludes normal wear and tear.”

If you're getting cross words from your

customers, this may help you to assess the
situation and find the right solution.

Richard Renouf
www.richard-renouf.com
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LOVE STORY

Wild Silk

in colour Pebble Beach, from our brand new range
in the Love Story Collection

Get in Touch

sales@abingdonflooring.co.uk
www.abingdonflooring.co.u

01274655694 [ ©) ©
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MANUFACTURERS OF FIBRE BONDED CARPETS

HECKMONDWIKE Palk s at the

TRUST US
WITH THE DETAIL

Philippa Poitras is the sales representative for Ulster Carpets covering
the East Anglia area. She has been with Ulster for over 18 years but has
been in the flooring trade for 37 years now, so has seen many changes in
the flooring industry through her career. With this wealth of experience
in sales, we are excited to hear about Philippa’s thoughts from her
viewpoint at ‘the sharp end’.

Transform residential communal
areas with our heavy contract rated
Hobnail fibre bonded carpet.

I'll be presenting new products, the next I
can be in with a drill, updating stand side

With 25db Impact
Noise Reduction

10 Year Warranty

Visit our website www.heckmondwike-fb.co.uk
for more information, and to contact your

local Area Sales Manager.

01924 406 161
sales@heckmondwike-fb.co.uk

Exterior image by Lyndon Douglas Architectural Photography

I started as a sales administrator and typist
at Brintons. I worked in their London
Showroom in Kensington and learnt all
about the business from the ground up.
This understanding of the flooring trade
really helped as a foundation for moving to
a sales career.

The move towards consumers buying man-
made carpets has been a big shift but, I

feel the return to quality wool products is
beginning to happen, especially in my area.
The quality, durability, sustainability and
the beauty of these products is coming back
to the fore in flooring choice.

My favourite product would have to be
Grange Wilton fitted on quality Axfelt
underlay. I have it in my own house so

I have to say that don’t I? T am quite
fortunate in my area that I have retailers
that can, and do, sell a broad range of our
products whether it be Loops, Wiltons or
Axminsters.

Having enough time in the day! No two
days are the same at Ulster. I'm sure my
retailers will attest to that too as one day

panels! Having time to do everything is a
challenge so organisation is a must for me.

I would say that their broad knowledge of
carpets and flooring is key to delivering a
fantastic service to their customers. Being
able to sell all types of products enables
them to recommend the one that is just
right for each customer and is an important
factor to the retailers I call on.

A very real challenge for flooring retailers
is that a lot of experienced fitters are
starting to retire, and it has become rarer
for young fitters / apprentices to come into
the industry. Finding great fitters is going
to become increasingly difficult unless this
trend is addressed.

Nothing! I feel that any retailer can be
successful and there isn’t a one size fits all
philosophy in our trade. The diversity just
adds to the interest in my opinion.

I particularly enjoy ‘trying’ to play Golf!!
I also love Sudoku and visiting friends
and family.

I would have liked to have been an Air
Hostess, but I am too short!! Probably I
would be in the hotel business which is
where I started my working life.

Well, it isn’t really a piece of advice but
when I started in the industry on the road,
I was one of the only female reps. I was the
first one for Brintons and

Woodward Grosvenor.

One of my accounts asked me how long
I was going to last. To which I took as a

challenge to prove myself! 37 years later |
am still repping and still enjoying it.

WWW. ulstercarpets.com

ulster

ULSTER CARPETS WAS FOUNDED BY GEORGE WALTER WILSON IN NORTHERN IRELAND IN 1938 AND IS STILL OWNED BY THE FOUNDER’S FAMILY.
ULSTER HAS TAKEN THE POSITIVE ATTRIBUES ASSOCIATED WITH BEING A FAMILY COMPANY AND COMBINED THEM WITH A FORWARD THINKING,
GLOBAL APPROACH TO BUSINESS. AS THE LARGEST SINGLE SITE PRODUCER OF AXMINSTER AND WILTON CARPET IN THE WORLD, THEY HAVE BEEN
PRODUCING CARPETS IN NORTHERN IRELAND FOR OVER 80 YEARS.

SMG SPRING 2022
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Brintons’ latest collaboration with Country Life offers a
beautiful collection of textured carpets woven using 100%
undyed British Wool offering a more sustainable choice
for the home. Inspired by nature, the designs re-create the
shapes found in plants and wildlife in a structural, three-

dimensional way using the cut and loop weaving technique.

Gentle hues in bamboo and cloud have been chosen to
highlight the soft lustre of undyed wool.

Y APPOINTMENT
TO HER MAJESTY THE QUEEN
CARPET MANUFACTURERS
BRINTONS CARPETS LIMITED KIDDERMINSTER

rintons

The Velvet Collection by Brintons is the ultimate in luxury
and sophistication. Designed with a new denser pile, it’s soft
and tactile to the touch, whilst being tough and durable.The
elegant palette of twenty colours offers beautiful pale shades
of creams and beiges through to gorgeous jewel-like greens
and deep blues, alongside versatile greys and silvers.

Brintons.co.uk
Tel: 01562 820000

Wyre Forest House,
Fine Point Way,
Kidderminster,
Worcestershire.
DYl 7WF
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A LETTER FROM

MARTIN CURTIS, CHAIRMAN OF THE
WOOL CARPET FOCUS GROUP

Friends, Romans, Countrymen...

“Friends, Romans, Countrymen, lend
me your ears; I come to bury Wool,
not to praise it. The evil that Wool
does doesn't live after it, the good

is oft biodegraded naturally within
landfill or the ocean; So let it be with
Wool... The synthetic conglomerates
hath told you Wool was ambitious and
environmentally unfriendly: If it were
so, it is a grievous fault and grievously
hath Wool answered it...

Here, under leave of Plastics and the
rest, (for synthetics are an honourable
fibre; So are they all, honourable
man-made fibres).

Come I to speak in Wool's funeral....
Wool was my friend. Faithful

and just to me:

But Plastics say wool was ambitious;
And Plastics are an honourable fibre...
Wool has brought many jobs home

to the UK, whose industries did the
general coffers fill:

Did this in Wool seem ambitious?
When the environment has cried,
Wool has wept:

Ambition should be made of

sterner stuff:

Yes Plastics say Wool was ambitious;
And Plastics are an
honourable fibre......

Barking mad you might say but for some
reason the speech by Mark Antony struck
a chord for me. Wool and sheep farmers
have done so much for us all over the
years that we take it for granted and cease
to value it for what it really is.

In my opinion, wool has stood the test
of time and it is only due to the massive

SMG NEWS  SPRING 2022

onslaught of the synthetic fibre industry
that its name and reputation has been
tarnished. We should never forget.

Wool has an abundance of benefits

that we all share. Look at the website
woolcarpetsnaturally.org for some
inspiration. It is a shame that synthetics
seem to want to eradicate sheep and the
multitude of benefits that are derived
from them. Greed, perhaps shameless
ambition to get us all to forget why wool
is the greatest fibre nature ever produced?

Wool does take a little more time to
explain. Why is wool best, better than all
the rest? Take a little time to read about
Woolabilities on the website above.

We don"t always have a choice, we can't
replace all plastics like polypropylene or
polyester with wool but we can make a
small difference every time we are able to
make a choice.

The wool industry is fragmented; it isn't
a multi-billion dollar earner and it is
incredible how it has survived despite all
the pressures piled over it, like a giant
plastic sheet than never biodegrades

and leaves its mark on us for decades.
Somehow our message has survived.
Plastics are a necessary evil in many cases,
but they should not be allowed to trample
over nature’s finest.

As Chairman of the Wool Carpet Focus
Group and a Council Member for HRH
The Prince of Wales Campaign for Wool,
I have to appreciate that we are the
underdogs in this battle for the planet.
Many of our members use synthetics in
the manufacture of their ranges and I

understand why. Nevertheless, many of
those manufacturers are developing brand
new ranges that are made predominantly
from wool. This is a hugely significant
move in the right direction because it
shows that our low budget, but absolutely
honest promotion of wool and wool
products is working.

Manufacturers will produce things that
they can sell at a profit, they hate loss
making products. When they see real
demand in the shops from an increasingly
aware consumer for products that are
better for so many reasons than synthetic
options, the battle is won. I hope retailers
do spare some time to look at the reasons
why wool is such a great fibre.

The CampaignForWool.org website is
also full of information and the scientific
facts behind the statements are open to
full scrutiny.

FEATURE

You may be interested to hear that in
February the Wool Carpet Focus Group
held its first meeting for over 2 years. It
was hoped that the wool carpet industry
would give its thoughts on whether

the WCFG still had a role to play and

in which direction should it go in the
months ahead. It was unanimously agreed
that the Group had a strong future.

The vast majority of the industry
attended the meeting and those that
couldnt, but still wanted to be heard,
sent their support via phone calls

and emails. We have noted several

key initiatives that special working
party groups have been tasked with. I
believe we are on the same page and
will look forward to seeing a refreshed
WCFG website; plans for the 2022
Harrogate Flooring Show presentation;
and stronger links to the Campaign for
Wool and all the resources they have
available via the leading wool producing
nations of the world.

I hope William Shakespeare isn’t too
upset by my pinching his famous lines
but if you were amused, enlightened or
otherwise entertained by them I am sure
he wouldn’t mind.

Best regards
Martin Curtis

ot

THE CAMPAIGN FOR WOOL

PATROM: HRH THE PRINCE OF WALES

Wool Carpets N aturally
S Rcavivivavaoauavas ey

WOOL CARPET FOCUS GROUP
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CLOUD

RANGE OF
UNDERLAYS
S0000000000 -

For a greener

footprint

With a commitment to zero waste, all Ball & Young PU
underlays are manufactured from re-purposed trim which

can again be recycled at the end of their usable life.

The company you can trust with over 25 years
of sustainability and innovation.

It’s in our DNA.

Scan the QR code to see
our sustainability story.

o
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FIRST BURST OF ONLINE ADVERTISING PROVES
A SUCCESS FOR THE CARPET FOUNDATION

The Carpet Foundation has heralded its
first burst of its major online advertising
campaign as ‘a success’. At the time of
going to press, the full report has not
been received but from their own Google
analytics, the Carpet Foundation can

see that searches for carpet foundation
retailers on their website were up 58%
year on year over the three week period.

The campaign, which ran for three weeks
in March, used four leading home interest
websites —

homesandgardens.com;

livingetc.com;

idealhome.com and

realhomes.com.

Four different advertisements were used,
all of which used vibrant and eye-catching
imagery with simple yet strong messages.

The call to action was to ‘buy from one of
our experts’ and drove respondents direct
to the Carpet Foundation website. The
campaign was highly targeted and the
advertisements ran on the news and home
pages of all four sites and were also placed
around key words like flooring, carpet and
design ideas to gain maximum impact.

The Foundation plans to run a second burst
of the campaign in May, again for three
weeks, and then return in the autumn for

a further five weeks. In total, 1.5 million
advertisements will appear online.

CF

THE CARPET
FOUNDATION
e

Where you'buy your new carpet
is as importantas what you buy

More about our experts

THE CARPET

FOUNDATION

one of our experts

out more about our expens .)

Commenting on this exciting move,
Chief Executive Andrew Stanbridge said:

Online advertising had to be worth a toe in the water as
digital is the way forward. You get a big bang for your
buck and one a half million advertisements promoting
our retailers as the people to buy carpet from is quite a
significant campaign.

The great thing about digital is that it is highly
quantifiable. We will see what ads worked best and also
what websites so going forward we will only use what we
know works and only the ads getting the best response
will be served.

Future is the logical publishing house to run with as not
only do they have a broad stable of magazines which
enables us to reach consumers of all ages and stages but
they are also real digital experts.

The Carpet Foundation is the UK carpet industry’s lead body. It works exclusively for the benefit of independent carpet retailers
promoting them and carpet to consumers. It is supported by most of the leading suppliers to the UK residential carpet market.

Ball & Young Ltd 01536 200502 / bysales@ballandyoung.com / www.underlay.com
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CUT ENERGY BILLS WITH
INTERIOR SHADING

| ;LA

Consumers and businesses alike are
feeling the squeeze with the latest
increases in energy prices and it
seems the worst is yet to come. More
than 10% of heat is lost through

the windows of an average home

so now is the time to highlight this
problem with clients and show them
that their window shading could
help them save energy and money.

Motorised Blinds

No longer the preserve of the elite,
motorised shading is now ubiquitous
thanks in no small part to the

smart home revolution of recent
years. To discuss motorised blinds
whilst trying to save energy may
seem counterintuitive but they can
be extremely energy efficient. For
instance, a typical motorised roller
blind with a built-in li-ion battery can
run on just two 6-hour charges a year.

With the help of scheduling and
routines that are predominantly
rooted in apps and other smart home
integrations, your blinds can easily be
set to open and close at

appropriate times to trap or deflect
heat depending on the time of year.

SPRING 2022

Cellular Pleated Blinds

With a honeycomb structure formed
from dual layers of fabrics, pleated
blinds that utilise a cellular fabric such
as Hive or Honeycell create a wall
of air pockets that serve to insulate
the window. The pockets keep the
summer heat from entering a room
and, conversely, trap valuable heat
indoors during the winter months.
This thermal insulation goes a long
way to reducing heat loss.

Solar Reflection

Many blind types can provide some
level of solar reflection — from a simple
white backing on a Roman blind to
metallic threads woven into roller
blind fabrics that have been proven

to reflect up more than 80% of solar
heat, so the blinds themselves don’t
even get warm. Perfect for south-
facing windows in the UK.

Recycled PET Fabrics

In recent months and years, there has
been explosive growth in fabrics that
are made from PET plastics recycled

Cellular Pleated Blinds

Fenchurch

from products like water bottles.
This is also the case in the shading
industry. While it's not so much an
energy-saving exercise for users, it's
certainly appealing to a market that
is increasingly mindful of sustainable
products and practices. Being
indistinguishable from traditional
textile materials, clients can meet
their environmental goals in style.

A combination of solutions can

be employed to suit the needs of
residential and commercial
properties alike depending on their
specific needs, and functionality
never needs to sacrifice aethestics.

To learn more or book an
appointment with your local
Decorquip representative,
call 029 2088 0811 or

email info@decorquip.com.

DECORQUIP

UPDATE

NEW BASKETWEAVE FROM BROCKWAY CARPETS

Brockway Carpets has introduced
a new Basketweave design option
to its popular Lakeland Herdwick
carpet range derived from the
protected sheep of Cumbria.

LAKELAND
HERDWICK
BASKETWEAVE

Basketweave, Ambleside

Grown in Cumbria, spun

in Yorkshire and crafted in
Kidderminster, Brockway’s
Lakeland Herdwick carpets are
authentically British.

A sophisticated textured finish
made using loop pile of various
heights creating a sequenced
basketweave design.

Made of 100% British wool in
Herdwick’s uniquely
natural pigmentation.

Available in 5 neutral colourways
to complement all schemes.

British Wool Certified.

As well as providing

superior looks and durability,
the Lakeland Herdwick range
plays a part in helping sustain
traditional farming communities
in Cumbria through its use of
Herdwick wool from sheep
native to this region.

As with the rest of Brockway’s
Lakeland Herdwick loop pile range,
the new design is highly durable
thanks to the natural resilience and
toughness of the Herdwick wool
from which the yarn is made.

Lakeland Herdwick Basketweave is
a beautiful addition to the Lakeland
Herdwick family.

For more information contact
Brockway on 01562 828200
www.brockway.co.uk

BROCKWAY

The Home of Wool Carpet

ACO SPECIALISES IN BRITISH MADE CARPETS, FLOOR RUGS,
SOFT FURNISHINGS AND ACCESSORIES USING QUALITY WOOLS.

Available wholesale from
stock or custom orders.

Please contact for more information
at sales@adamcurtisonline.co.uk or
direct phone on 07754 457750.
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MORE THAN
A FEELING

STAINFREE
Aristocat

Add texture and sophistication to any interior with
a stunning two tone heathered colour palette.

Get in Touch

sales@abingdonflooring.co.uk
www.abingdonflooring.co.uk

01274655694 [} (0).®

ABINGDON

FLOORING

UPDATE

FIRST CARPET RANGE TO UTILISE
‘WOOL BRITANNIA' YARN IS LAUNCHED

Manx Tomkinson is proud to
launch the first carpet range to
utilise the Wool Britannia yarn,
named Seasonal Views.

Wool Britannia is a yarn which

has been developed by the

Headlam Group Plc in partnership
with British Wool and with the
support of Campaign for Wool.

Every linear metre of the yarn includes
wool sourced from farms situated in
each of our four nations — England,
Northern Ireland, Scotland & Wales,
making it a truly British wool.

The aim of this yarn is to increase
the usage of British wool in carpets
and, in turn, help local farmers

and the planet.

The Wool Britannia yarn, which is
manufactured in England, will be
launched into multiple ranges of new
wool carpets, the first being Manx
Tomkinson’s Seasonal Views range.
Seasonal Views is a new wool twist

carpet range from Manx Tomkinson
featuring an exclusive 100% British
yarn — Wool Britannia® — sourced
from the four nations of our country,
spun in Yorkshire and manufactured
in Lancashire.

The carpet is treated with Ecolan,
which is a non-insecticide product
that makes the wool carpet moth
resistant. Seasonal Views has 16
colours in its range to choose from
and comes in both 4m and 5m widths.

The Seasonal Views range is inspired
by the landscapes, the people,

our towns, cities and countryside,
Seasonal Views features a semi
plain and heathered collection of
carefully curated colours; perfect

for modern living.

The beautiful colour bank ranges
from Urban Grey & Back Roads to
Coppiced Ash and Homestead:; all
evoking memories of Seasonal Views
across our nation.

Jim Robertson, Chairman of
British Wool, commented:

kb This is an exciting project
to be involved in and one
we are confident will

drive demand for genuine
British wool carpets.
Moving forward, we have
been working closely with
the Headlam Group for

a number of months on
this initiative and will be
providing ongoing support
to ensure the project is

a success for all parties,
including the British
farmers.”?

Read more about Wool
Britannia at
www.woolcarpet.co.uk

Read more about Seasonal Views at:
www.manxtomkinson.co.uk/range/
seasonal-views

Wool Britannia: Headlam Group

Plc have been working closely in
partnership with British Wool on the
Wool Britannia initiative to launch a
yarn which ensures 100% of the wool
used is from British farms from across
the 4 nations.

Sampling is available from your
local Area Sales Manager or contact

the Manx Tomkinson sales office on
01827 831450 for more details.

Imarnx

Tomkinson
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PACKAGING

sustainable recycled underlay

Thickness 9mm
Density 160Kg/m?

From

SUSTAINAEB
ECYCLED
U N E E AY Suy te wuste

98% recycled materials renu® uses ethically sourced and
o genuinely recycled materials; keeping
100% recyclable. waste from landfill and being fully

recyclable itself.

LE

And, the really cool bit is, when your
INTERIORS 2 underlay has reached the end of its
' ( life, it can be collected and used to

. e ®
TOWINNER WVINNER- 2071 create new rolls of renu®!
FLOORING Underlay Best Underlay

INNOVATION GOLD Manufacturer Manufacturer

WINNER 2021 of the Year

h'm Discover More Call Us .
2fa: www.interfloor.com/renu 01706 238810 Interfloor
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Buoyant

UPHOLSTERY

www.buoyant-upholstery.co.uk
Visit us at the January Furniture Show

24th - 27th April 2022
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Furniture X
Show 2



Crofter Loop

BE AU AT il N CRAFT ED

Colour shown: Peat

Inspired by our much loved Crofter cut pile Berber, we are delighted to announce the addition of our new Crofter Loop range.
Crafted in the UK using premium 100% Wool, 3 ply mothproofed yarn, and complemented by our traditional sustainable jute
backing, this timeless classic is available in the same 9 natural tones as its sister cut pile range. Available in guaranteed 4m and
5m widths, this beautiful carpet combines effortless style with practicality. Penthouse quality — naturally.

OWNED ﬁ
Q | |z Penthouse
Carpets

For samples and further information please call
01706 639 866 or visit penthousecarpets.co.uk

HE®M®

Wovting for independeil vl
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€ The Furniture Makers’ Company §
the furnishing industry’s charity

SUPPORT FO
-URNISHING
NDUSTRY

PEOPLE

Struggling financially? We’re here to help!

As the charity for the furni